9 GOLDSTREET Case Study: Mason County PUD 1 Quarterly Newsletter

SITUATION:

Mason County PUD 1 has a limited budget for outreach and often produces creative in house pieces.
Wanting a branded and consistent newsletter to be distributed out to customers was the goal. Gathering

articles and content was a challenge when it came to layout because it was time consuming and because
lengths of articles were different and inconsistent.

SOLUTION:

A branded ‘template’ was created so it was easy to manage internally. Sections were allocated with
specific space so although the creative aspect of the articles is changed to entice readership and create

me— e a different look based on the season, the content became easier to gather knowing the limits on text
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ﬂﬂ@.ﬂ( 1er earll all b and space. Quarterly newsletters in an 11 x 17 half fold/tri fold format are created and mailed out to
o - o — i insulation rebate program. We are now

Monday, April 22nd is Earth Day. } le

customers can celbrate Earth Da a et customers. A web version is also emailed and posted online.
= Q Kristin Masteller, director of employee & public relations, sums it up with, “I do a lot of work in-house
e 2 due to budgets, but our newsletter is such an important representation and point of contact with our
E@Eﬁ?ﬁ;ﬂ s % e customers that it’s worth the money to outsource it because the product is always consistently branded
Q and is such high quality. It’s also so easy, | just send the articles and photos and they quickly create
g sl beautiful newsletters for mail and for our website.”
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